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TEXTILE INSIGHT 2009

Textile Insight is edited exclusively for performance apparel, lifestyle apparel, intimate apparel, swimwear, and footwear
manufacturers, as well as retailers focused on the design and development of their private label collections.

Textile Insight maximizes your impact to our focused group of readers, in a beautiful tabloid-style publication.
Editorial features in every issue include trend analysis, technology insights, designer interviews, sourcing and much more.

Textile Insight. Focused on the world of textile design, innovation and its exciting product applications.

Editorial Features each month:

In The Markets: Major trends in market

In The Studio: Designer interviews on product applications
Insights: Profiles of leading personalities in the business
Strategies: Profiles of leading companies in the business
Sourcing: Country profiles
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